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Pages	to	pdf	conversion

.Pages	The	files	are	documents,	created	with	the	Pages	of	the	Apple	word	processor,	which	is	part	of	the	iWork	package.	The	pages	are	available	for	Mac	OS	X	and	iOS	and	is	a	Microsoft	Word	competitor.	.Pages	files	can	contain	complex	documents	with	tables,	graphs	and	images.	DOC	Converter	DOC	is	a	text	processing	file	created	by	Microsoft.
This	file	format	transforms	a	normal	text	format	into	a	formatted	document.	It	supports	almost	all	operating	systems.	It	can	contain	a	great	amount	of	text,	data,	graphics,	table,	image	etc.	It	can	also	contain	the	rich	text	format	(RTF)	and	HTML	texts.	Sometimes,	everything	you	need	is	a	high	conversion	landing	page	to	bring	big	dollars.	Here	the
test.	Conversion	rate	experts	generated	$	1,000,000	million	for	Moz	with	a	single	target	page,	an	attractive	call	to	action	and	some	e-mails.	Even	if	you	don't	generate	the	quantity	of	revenue,	a	high	conversion	landing	page	can	be	the	foundation	of	a	successful	online	business.	In	this	guide,	he	digs	into	the	elements	of	the	successful	landing	pages
and	show	you	how	to	create	landing	pages	that	convert	well,	every	time.	The	guide	will	cover:	Understanding	landing	pages	that	conduct	market	search	Design	your	destination	page	Color	psychology	How	to	increase	your	landing	page	conversion	rate	Tying	the	dive	in	...	Under	the	destination	pages	I	Marketer	carries	a	long	time	to	drive	traffic	on
their	website	and	blog	pages	with	the	hope	that	the	destination	audience	will	unite	to	the	Opt-In	process.	But	if	these	destinations	do	not	remove	potential	customers	in	your	sales	funnel	and	educate	and	convert	them	to	customers,	you	are	wasting	your	time.	That's	why	the	landing	pages	are	so	important	and	planning	a	large	destination	page	takes
more	than	slapping	on	graphics,	text	and	a	call-to-action	button	(CTA).	Start	with	the	basics:	What	is	a	destination	page?	A	target	page	is	a	web	page	in	which	you	send	visitors	in	order	to	start	a	conversation	and	close	an	agreement.	Effective	destination	pages	are	often	standalone	web	pages	with	a	single	focus;	A	call	to	the	action	indicated	your
destination	audience.	We	hope	this	is	a	main	magnet	for	you.	You	absolutely	need	to	make	the	destination	page	a	positive	user	experience	to	get	more	conversion	on	email	marketing.	According	to	the	course	of	the	target	page,	Ã	¢	â,¬	å	"Landing	pages	live	separately	from	your	website	and	are	designed	to	receive	only	the	traffic	of	the	campaign.	As
we	see	each	other,	this	separation	allows	them	to	be	focused	on	a	single	goal	and	makes	analysis,	reporting	and	testing	of	a	simpler	task.	You	can	use	a	destination	page	for	almost	all	the	purposes	Ã	¢	â,¬	"to	capture	the	email	cables,	sell	a	product,	invite	people	to	a	conference	or	a	webinar,	make	an	ad	or	offer	a	discount	Ã	¢	â,¬	|	The	choice	is
yours.	But	this	purpose	must	be	clear	and	connected	to	an	adequate	call	to	action,	as	this	example	from	the	Yellow	Pages	Show:	Because	a	destination	page	is	required:	according	to	Hubspot,	48	%	of	the	marketers	creates	a	new	target	page	for	each	campaign.	Each	online	business	has	a	specific	reason	why	they	need	a	target	page,	but	here	is	in	a
few	words:	you	need	a	destination	page	to	reach	a	particular	goal	,	whether	to	build	your	brand,	growing	your	e-mail	list	or.	To	its	nucleus,	facilitates	some	kind	of	Opt-in	process.	Here	are	some	of	the	main	advantages	you	can	earn	for	your	online	activity	using	Pagin	and	destination	specifics	for	your	campaigns	Marketing:	1.	Promote	a	positive	first
impression:	a	study	tracking	studio	highlighted	by	Conversion	XL	shows	that	it	takes	2.6	seconds	for	a	user	â,¬	the	eyes	to	land	by	your	site	that	will	leave	an	impression.	In	fact,	that	time	could	be	even	brief.	Ion	Interactive	says	that	people	form	impressions	in	just	1/20	second.	In	other	words,	people	have	not	stayed	for	a	long	time	on	your	site,	so	the
first	impressions	count.	The	target	pages	can	help	you	appeal	to	your	audience,	so	they	want	to	get	around	and	make	the	switch	from	the	player	to	the	customer.	Help	the	landing	of	the	scout	piques	my	interest	and	it	makes	me	want	to	want	to	desire	Their	service.	ThatÃ	¢	s	The	impact	of	a	large	design	page	design	leading	to	a	simple	contact	card	or
registration	form.	2.	Take	advantage	of	trusted	elements:	did	you	know	what	images,	videos	and	graphics	that	can	attract	visitors	and	convince	them	emotionally	to	act?	ThatÃ	¢	s	because	40	percent	of	people	better	respond	to	visual	information	than	to	the	text.	It	is	done	for	a	positive	user	experience.	Ia	I	saw	huge	results	with	an	artisan	illustration
for	my	page.	And,	Ã,	adding	images	to	my	spectacular	advanced	results	Guide	Series	has	had,	with	over	a	million	unique	visitors	from	Google	alone.	3.	Increase	the	conversion	rate:	ita	s	more	easy	to	block	the	email	cables	from	a	well-designed	destination	page	that	from	a	blog	or	a	typical	site	where	the	singular	goal	is	higher	than	conversion	to	a
subscription	form	.	That	¢	s	because	while	your	blog	can	focus	on	highlighting	popular	messages,	the	collection	of	e-mail	subscribers	or	the	recommendation	of	affiliate	products,	a	destination	page	has	a	single	purpose.	Some	destination	pages	don't	even	have	navigation	elements,	in	an	effort	to	reduce	distractions.	An	example	is	the	destination	page
of	Jonathan	Mead,	founder	of	Paid	to	Exist.	If	you	want	to	create	a	high	landing	conversion	page,	you	are	available	several	options:	Test	page	Text	only:	Most	online	marketers	prefer	copy	use	that	is	first	the	text-base	for	their	destination	pages.	Donate	t	include	video	or	large	graphics.	Only	a	couple	of	images	to	appeal	to	the	brain	section	that
processes	visual	information.	Since	the	page	loading	time	affects	Google's	ranking,	the	main	advantage	of	a	text-based	destination	page	is	the	speed	for	a	positive	user	experience.	A	text-based	destination	page	will	quickly	deliver	what	the	title	promises.	Copyblogger	is	a	typical	example:	CopyBlogger	uses	a	CTA	button	instead	of	a	text	link,	which	is
something	I	do	on	my	site	to	make	the	obvious	and	attractive	CTA.	Video	destination	page:	According	to	Prnewwire,	online	platform	revenue	video	is	projected	upwards	$	910	by	2025,	such	as	YouTube,	Vimeo	and	other	video	sites	become	more	popular.	As	recent	research	demonstrates,	one	third	of	all	online	activities	is	people	watching	video	and	ita
a	great	way	to	help	them	understand	your	products	or	services.	That	¢	The	reason	why	you	should	consider	adding	videos	to	the	destination	page.	Many	successful	internet	marketing	is	already	doing.	HereÃ	¢	s	a	video	destination	page	from	Tyrant	blog.	This	is	his	page	who,	but	it	is	cleverly	designed	to	build	his	personal	brand	and	his	e-mail	list.	No
matter	what	your	product	or	service,	adding	a	short	video	that	walks	the	perspective	/	customer	through	your	offer	will	improve	conversions	until	the	Opt-in	process	is	too	simple.	The	advantages	of	using	videos	on	the	destination	page	are:	retention:	a	precious	video	will	be	inspired	by	people	to	stay	longer	on	your	page,	allowing	your	message	to
penetrate.	Greater	trust:	video	give	product	life	and	a	voice,	increasing	trust.	Meeting	customer	preferences:	Unblunce	discovered	that	many	people	prefer	to	watch	a	5	minute	video,	rather	than	reading	an	article.	If	you	give	people	what	they	want,	the	destination	page	converts	better.	You	will	need	a	captivating	call-to-action	as	part	of	your	video.
HereÃ	¢	An	example	of	Derek	Halpern.	Videos	can	also	show	prospects	like	your	product	works,	which	is	a	must	if	you	need	to	be	installed	or	For	example,	when	you	visit	Long	Tail	Pro,	you	will	automatically	view	the	video	to	learn	what	the	keyword	software	can	do	for	you	and	how	to	use	it.	Keep	the	destination	page	short	video	and	useful,	because
desktop	viewers	tend	to	stick	with	videos	for	less	than	5	minutes.	On	the	contrary,	iPad	video	spectators	stay	watching	a	video	for	up	to	5	minutes.	Note:	sometimes	you	can	have	a	hybrid	destination	page,	in	which	more	than	one	element	is	used	in	the	copy.	A	destination	page	builder	can	help	with	ideas	for	this.	Long	or	short	copy?	If	the	destination
page	copies	be	long	or	short?	It	depends	on	the	page.	It	is	common	to	find	along	copy	landing	landing	In	the	Internet	marketing	sector.	It's	a	big	format	when	you	try	to	show	the	benefits	of	your	products	or	services	to	close	a	sale.	On	the	other	hand,	if	the	purpose	of	your	destination	page	is	just	to	request	someone's	e-mail	address	in	exchange	for
your	free	report,	your	copy	and	your	page	can	be	short	to	improve	the	experience	of	'User,	get	more	consumers	to	skip	in	the	OPT	-in	processing	and	have	multiple	subscription	modules	completed.	A	typical	example	of	a	short	copy	landing	page	is	fast.	Currently	it	converts	to	67.2%,	because	I	only	ask	the	URL	of	people.	My	personal	opinion	is	that
you	should	test	both	types	of	copy	and	make	your	decision.	Conversion	Verve	conducted	A	/	B	test	on	short	and	long	copy	landing	pages.	In	the	study,	they	found	that	short	copy	produces	great	results	when	there	is	a	small	commitment	by	the	customer	/	visitor	and	little	risk	relative	to	the	conversion	objective.	On	the	other	hand,	the	copy	of	the	long
landing	page	works	well	when	the	offer	requires	a	high	level	of	scrutiny,	a	higher	level	of	commitment	and	there	is	a	greater	risk	perceived	for	the	conversion	goal.	Or,	as	I	often	say,	Ã	¢	â,¬	Å	"The	Maggiore	asks,	plus	the	page	a	long	time.	"If	you	sell	a	premium	package	to	$	1,997,	you	have	to	give	a	lot	of	reasons	why	someone	should	fill	out	the
subscription	form	and	spend	money	on	your	product.	Examples	of	good	and	bad	landing	pages:	as	you	say	a	good	destination	page	from	one	Bad?	I	think	everything	is	reduced	to	the	purpose	that	satisfies.	If	the	destination	page	can	perfectly	solve	the	reader's	problem,	then	it's	good.	But	if	you	don't	meet	the	end	user,	it's	a	terrible	landing	page.	This
is	not	It	just	covers	copying,	but	the	positioning	of	your	CTA	button,	color	and	navigation	ease.	If	you	want	converted	visitors,	they	do	not	make	them	search.	We	essential	to	dissect	some	examples	of	destination	page:	Example	#	1:	When	I	searched	for	Ã	¢	â,¬	"billion	training	kit"	(without	quotes)	in	Google,	I	decided	to	click	on	the	first	two	organic
results	to	see	which	one	had	the	best	destination	page.	I	was	looking	for	a	training	kit	Tactical	that	is	convenient,	easy	to	order	and	fun	to	use.	The	first	page	of	destination	I	discovered	was	GovxÃ	¢	and	is	a	pretty	good	page.	Why	is	this	destination	page	good?	People	looking	for	a	particular	keyword	are	very	targeted.	When	I	arrived	on	the	site,	I
immediately	saw	the	tactical	training	kit	I	wanted	to	buy.	That	was	an	advantage.	Another	good	thing	about	this	target	page	is	that	the	objects	are	on	the	left	side.	Since	people	read	in	a	F-shaped	reason,	I	saw	the	objects	before	I	could	be	distracted.	The	only	negative	was	the	call-to-action.	The	page	does	not	have	enough	to	get	interested	in
becoming	a	member	or	join	a	training	class.	However,	the	enormous	discount	of	the	product	offered	could	compensate	for	this.	Rating:	B	The	second	result	led	me	to	the	military	kit,	a	terrible	landing	page.	Why	is	this	destination	page	is	negative?	The	first	problem	here	was	that	the	page	was	not	relevant	to	my	search.	I	was	trying	to	buy	a	military
training	kit	(all-in-one),	no	army	equipment	and	clothing.	Even	worse,	it	was	very	difficult	to	surf	the	site	and	find	the	military	training	kit.	The	site	failed	the	first	design	page	of	the	destination	page	by	making	me	look	for	the	product.	Evaluation:	C.	Example	#	2:	Next,	I	tried	to	look	for	guitar	lessons	Bass	and	found	a	big	vegetable	page-Ã	¢
artistworks.	Honestly,	this	is	one	of	the	best	destination	pages	I've	seen	recently,	because	all	the	essentials	Offer,	benefit,	testimony,	image,	call-to-action)	are	well	positioned.	The	colors	blend	with	the	image.	Let's	look	closely	at	this	screenshot.	The	upper	navigation	bar	is	also	clean	and	does	not	distract	from	the	main	reference	point	of	the	copy	-
getting	people	to	take	a	free	sample	lesson.	When	Nathan	East	smiles,	you	know	that	it	was	definitely	tutor	to	Stardom.	That	image	alone	creates	a	positive	first	impression,	especially	for	visitors	to	the	first	time.	Evaluation:	A	On	the	contrary,	the	IL	The	page	needs	some	changes.	The	main	problem	with	this	destination	page	is	this:	if	someone	who
has	never	played	a	bass	guitar	visit	this	page,	the	person	will	be	confused,	because	the	lessons	are	not	valued.	In	other	words,	what	should	a	beginner	take	and	what	should	finally	come?	It	is	nice	that	different	lessons	are	available	for	free,	but	there	is	little	help	for	the	person	who	is	struggling	with	information	overload.	There	is	also	no	specific	calls
on	the	destination	page.	Rating:	B	Now	that	you	understand	what	is	a	good	destination	page,	you	are	ready	to	create	your	high	landing	page.	Start.	Step	1:	Market	research	conduction	Every	good	target	page	begins	with	market	research:	collect	vital	information	on	the	reference	market	and	customers	to	create	value	and	provide	a	desirable	customer
experience.	Market	research	is	important	if	necessary,	you	can	do	it	on	a	reduced	budget.	The	Fridge	magazine	shows	some	of	the	popular	channels	that	you	can	use	when	searching	for	market	searches:	how	much	is	your	topic	popular?	A	key	information	piece	is	if	there	is	some	interest	in	your	topic	or	post	series	blog.	Suppose	you	want	to	release
something	for	Project	Managers.	How	is	the	question	for	that	area?	Discover	in	just	3	steps:	Step	Number	1:	Visit	Google	Trenddens.	Type	your	keyword	in	the	search	box.	Click	the	search	icon.	Step	2:	Study	the	trend	for	last	year.	The	graph	above	shows	the	constant	question	for	Ã	¢	â,¬	Å	"Project	ManagerÃ	¢	â,¬	as	a	search	term	in	2014.	This	is	a
good	starting	point	to	decide	whether	to	build	a	target	page	focused	on	this	area.	Subsequently,	it's	time	to	find	out	more	about	what	your	potential	customers	want.	One	thing	to	pay	attention	when	you	conduct	market	research,	it's	that	what	prospects	say	they	may	not	match	what	they	do.	For	example,	if	probe	your	list	of	e-mails	to	find	out	their
challenges,	they	could	say	that	they	are	struggling	with	traffic	generation.	But	you	may	not	realize	that	they	really	don't	want	another	e-book	or	a	software	that	promises	an	avalanche	of	web	visitors	at	night.	Instead,	they	could	be	looking	for	a	video	in	a	video	to	one	or	a	webinar	where	you	show	them	live	as	it	generates	traffic	on	your	site.	To	create
a	high	conversion	landing	page,	you	have	to	understand	their	mentality.	This	is	why	landing	page	models	are	good.	Ã,	"I	did	many	of	these	researches	and	has	a	drive	and	drop	method	to	help	you	reach	higher	conversion	rates.	The	mentality	of	a	target	page	visitor:	as	an	online	business	owner,	you	have	to	focus	on	the	reorientation	of	all	your
business	to	your	customer.	Your	destination	page	must	make	them	want	what	you	have	to	offer.	Ã,	but,	this	can	be	a	challenge,	as	an	ESPN	show:	this	infographic	shows	us	the	process	in	5	phases	that	the	male	buyer	passes	before	and	after	purchasing	a	product	/	service:	step	number	1:	I	need	to	buy	something	-	this	It	is	the	decision-making	phase.
The	shopper	decides	what	to	buy	and	this	phase	is	guided	by	emotions.	In	other	words,	the	consumer	may	not	necessarily	need	the	product,	but	they	may	think	they	want	him	because	of	the	user	experience.	Step	2:	Search	and	planning	Ã	¢	â,¬	"The	buyer	tries	to	get	more	information.	Use	product	comparison	charts,	read	product	reviews	and	get
information	about	the	store.	Step	3:	Ready	to	shop	Ã	¢	Â	,	¬	"Where	can	the	product	be	purchased?	The	studio	reveals	that	men	want	to	see,	feel	and	touch	the	product.	Where	is	the	store?	And,	how	convenient	online	shopping	vs.	Shopping	How	easy	is	the	Opt-in	process?	Step	4:	Buy	Ã	¢	â,¬	"Once	the	problem	of	the	store's	position	and	shopping
convenience	has	been	addressed,	the	male	customer	will	further	consider	the	products	with	the	best	offers	and	quality.	If	it	is	convinced,	put	a	Order.	Step	5:	Post-purchase	-	The	Buyer	is	interested	in	experience	-	which	he	had	while	shopping	purchases	in	a	particular	store.	The	objects	were	shipped	on	time	and	in	good	condition?	Your	destination
page	will	have	to	have	to	have	Some	of	these	questions.	AA	Destination	page	Manufacturer	can	help	develop	a	clear	and	concise	way	to	present	this	if	Arena	T	confident	in	doing	this	alone.	Another	way	to	learn	more	about	your	customers	is	through	social	media.	This	way	makes	you	talk	to	them,	rather	than	having	you	find	them	through	a	search
engine.	Market	research	through	social	media	networks:	when	to	monitor	social	media	customers,	you	get	to	know	what	they	said	about	your	brand	and	where.	Having	a	conversation	with	perspectives	or	customers	is	one	of	the	best	ways	to	extract	useful	data	on	them,	your	brand	and	your	market.	It	is	also	convenient.	Furthermore,	it	creates	a	brand
and	the	positive	user	experience	from	the	beginning.	But	how	does	social	media	compare	with	traditional	market	research	methods	like	interviews?	Germin8	compare	them,	noticing	that	you	are	more	likely	to	get	honest	feedback	on	social	media.	Which	platform	should	you	use?	It	depends	on	what	you	are	looking	for.	Twitter	is	often	used	for	quick
updates	on	the	latest	events,	products	and	services.	Facebook	works	well	for	sharing	links	to	your	content,	webinar	or	imminent	launch	of	the	product	in	order	to	build	buzz	around	it.	It	is	also	possible	to	use	Quora	to	conduct	a	market	research.	Just	connect	the	keyword	(Lead	Generation)	in	the	search	box:	Next:	Click	the	View	link	Ã	¢	to.	You	will
see	all	the	answers	to	questions	about	Lead	Generation.	This	can	help	you	find	a	direction	for	the	destination	page	and	how	to	create	the	next	subscription	form.	Understanding	Keyword	intent:	to	close	the	market	research	section,	Let	s	see	how	to	look	at	a	certain	keyword	and	understand	the	intent	(purpose)	behind	it	and	how	it	refers	to	your	target
audience.	Keyword	intent	is	to	find	what	users	really	want.	It	is	interesting	to	note	that,	item	more	easy	to	know	the	intent	behind	a	long	tail	keyword	of	a	seed	keyword.	Using	Google	Schedule	keywords,	I	searched	for	a	platform	training.Ã	¢	These	were	related	keywords	and	their	average	monthly	search	volume:	the	first	keyword	of	the	long	tail	(ab
workouts	for	women)	has	14,800	searches	Monthly	averages.	The	competition	is	low	Ã	¢	which	means	that	very	few	advertisers	are	offered	for	the	term.	As	a	writer	of	content	/	blogger,	if	you	write	the	content	and	include	the	keyword	in	the	title,	build	links	related	to	the	page	and	send	a	part	of	social	traffic	to	it,	you	can	be	able	to	improve	your
rankings,	but	the	conversion	rate	It	will	be	low	without	a	concise	opt-in	process.	Why?	It	is	because	you	do	not	optimize	for	people	who	actually	want	to	buy	the	product.	Let	s	See	how	your	keyword	intent	the	results	of	the	above	can	help	identify	the	best	product	for	your	destination	page:	AB	Training	for	Women:	The	researcher	is	probably	a	woman
who	works	out	and	wants	to	improve	his	abs.	,	Content	that	the	best	workout	actions	for	WONA	WONA	T	be	relevant	for	this	consumer,	because	its	focus	(intent)	is	the	ABS.	How	to	lose	stomach	fat:	here,	it	is	obvious	that	the	researcher	is	a	honeycomb	of	weight	loss	and	would	like	a	step	by	step	(or	how-to)	guidance	to	the	process	of	loss	stomach.
How	to	get	fast	ABS:	If	you	have	a	product	in	the	form	of	training	videos	or	a	step-by-step,	you	could	easily	convert	these	researchers,	because	they	¢	king	desperate.ã,	whenever	I	see	a	fast,	one	to	be	as	a	prefix	Or	suffix	in	a	keyword,	you	know	that	youÃ	¢	Ri	do	you	do	with	a	special	group	of	customers	who	believe	in	the	results	at	night.	However,
Donate	t	use	HYPE	or	tricks	in	the	content.	Be	honest	and	provide	a	value	to	transform	the	researcher	into	a	customer.	Step	#	2:	Design	your	destination	page	in	this	section,	WEA	LL	Watch	the	anatomy	of	a	perfect	destination	page	creating	the	invitation	to	the	action	for	the	Opt-in	Process.	Although	the	content	is	useful,	drawing	will	generate
interest	and	influence	the	content	is	perceived.	As	shown	in	UNBOUNCE,	each	element	of	the	target	page	counts.	You	can	innovate,	but	donate	t	leave	anything	essential.	A	destination	page	template	can	keep	on	track.	Here	is	a	one	Rundown	of	the	Key	Landing	Page	Elements:	1.	Title:	The	title	is	the	first	and	most	important	element	on	your
destination	page.	Make	it	bold,	clear	and	guided	to	the	benefit.	Blogs	that	write	captivating	and	valuable	titles	get	Social	Media	shares.	Which	also	works	for	destination	pages.	For	a	high	conversion	landing	page	(a	main	magnet),	the	title	must	be	creative,	directly	to	the	point,	create	urgency	and	solve	a	particular	problem.	In	fact,	they	must	be
magnetic	¢	for	someone	to	complete	the	subscription	module.	An	example	is	the	pop-up	domain.	2.	Support	the	passage:	never	underestimate	the	importance	of	a	large	movement	line.	The	design	at	the	top	left	says	that	a	cap	will	give	people	a	reason	to	read	all	your	copy	instead	of	fraying	or	scanning	it.	Use	it	every	time	to	give	more	context	to	the
main	title.	Take	a	look	at	this	great	example	on	Qualioroo.	3.	Visual	focus	(headshots,	videos,	etc.):	the	brain	processes	the	visual	information	more	quickly	than	the	text.	This	is	why	you	need	to	add	a	visual	focus	to	your	destination	page,	like	your	shot	on	the	fly,	a	photo	or	a	video.	OkdorkÃ	¢	has	a	good	destination	page	when	it	comes	to	visual
engagement.	Take	a	look:	4.	Testimonial	customer	/	client	(optional):	You	can	also	add	testimonies	of	real	customers	to	your	destination	page.	Testimonials	can	increase	your	sales.	But,	just	use	them	after	achieving	results	for	other	people.	If	you	just	start,	this	is	optional.	I	use	customers	â	"¢	testimonials	on	my	destination	page.	Testimonials	build
trust	in	your	personal	brand,	because	you	are	showing	real	results	for	real	people.	Its	part	of	the	positive	user	experience	you	are	trying	to	get	in	your	destination	pages	manufacturer.	5.	Main	benefits:	apply	to	customers	and	inspire	them	to	act,	highlight	the	main	advantages	of	your	product	/	service	on	the	destination	page.	Derek	Halpern,	founder
of	social	triggers,	does	it	on	the	home	page	of	him.	6.	Call-to-action:	to	successfully	convert	visitors	to	subscribers	or	e-mail	customers,	a	simple,	clear	and	clickable	call-action	is	required.	You	can	use	a	link,	but	the	call	buttons	to	the	action	buttons	are	commonly	used,	because	they	grab	attention,	especially	when	they	are	colored.	Pipeliner	has	a
great	call-to-action	button	on	their	destination	page:	Destination	page	design	tools:	There	are	several	tools	that	you	can	use	to	design	this	as	a	target	page	template	or	a	destination	page	generator	Ã	¢	â,¬	"very	similar	but	one	allows	more	customization.	The	right	tools	help	you	collaborate	with	your	team	and	work	more	efficiently.	Some	of	the	best
target	page	tools	are:	flooring:	a	destination	pages	generator	You	can	use	to	build,	optimize	and	run	A	/	B	tests	to	determine	what	works	and	what	is	not	on	your	destination	page.	OptimizePress:	easily	creates	landing	pages,	sales	pages	and	registration	portals.	Popupomination:	one	of	the	best	Box	opt-in	pop-up	creators.	It	works	for	beginners,
intermediates	and	online	business	experts	as	destination	page	template	ion	with	dragging	ease.	OPTINMONSTER:	A	great	exit	tool	that	will	help	you	capture	e-mail	and	leads.	It	is	a	flexible	landing	page	template,	but	very	easy	to	use.	OPTSINSKIN:	Glen	AllSop	WordPress	Plugin	for	adding	Opt-in	Boxes	to	blog	posts,	to	the	destination	page	and	fans
pages.	Instage:	You	can	use	Instage	to	create	a	single	professional	destination	page,	100%	free.	If	you	want	more	destination	pages,	you	will	need	to	update	to	a	paid	version	of	this	destination	pages	generator.	Steps:	This	is	popular,	because	it	is	possible	to	collect	lead	e-mail	from	anywhere	without	displaying	an	opt-in	module.	Landerapp:	Create
fantastic	destination	pages	for	your	marketing	campaign	and	design	a	contact	form.	GetResponse:	use	their	builder	page	LandingÃ	¢	to	manage	a	marketing	campaign	that	will	take	you	profit.	It	is	an	additional	$	15	a	month,	if	it	is	a	GetResponse	customer.	Once	you	have	decided	the	tools	for	your	destination	page,	there	are	some	more	areas	to	pay
attention	to	create	it.	Delete	user	interface	and	experience:	for	your	destination	destination	page	Works,	make	sure	the	user	interface	is	clear.	The	focus	is	on	your	visitor,	not	to	you.	You	must	align	each	item	on	your	target	page	for	the	end	user.	Clean	and	legible	characters:	most	consumers	buy	online	via	mobile	devices,	says	Internet	PEW.	This
means	you	have	to	make	your	mobile	landing	page.	You	can	check	your	destination	page	appears	on	different	mobile	devices	using	MobileTest.me.	Simple	and	intuitive	navigation:	generally,	it	is	not	advisable	to	have	external	navigation	on	your	destination	page.	But	if	this	is	what	you	decide,	make	sure	it's	simple	and	intuitive.	You	can	learn	from
David	Risley,	founder	of	Blog	Marketing	Academy.	The	destination	page	of	him	seems	to	professional,	has	a	visual	focus,	a	clean	design	and	is	easy	to	navigate.	A.i.d.a.	Model:	one	of	the	most	known	practices	in	the	content	marketing	world	is	the	model	a.i.d.a.	A.i.d.a.	It	is	an	acronym	for:	attention,	interest,	desire	and	action.	Use	this	to	bring	potential
customers	through	the	sales	funnel	to	your	destination	page	to	generate	multiple	subscription	module	or	buyers.	That's	how.	1.	Warning	(awareness):	Start	by	attracting	attention,	in	order	to	create	a	particular	offer	awareness.	This	is	the	role	of	the	title	and	the	sub-title	title	on	your	destination	page.	This	is	why	SugarCrm	uses	a	bold	text	Ã	¢	â,¬	Å
"CRMÃ	¢	â,¬	on	your	destination	page	to	capture	people's	attention.	2.	Interests:	Build	interest	in	your	product	/	service	highlighting	its	advantages	and	its	main	features.	Mention	of	other	experts	or	connect	them	to	them	can	also	build	interests.	3.	Desire:	After	obtaining	the	prospects	concerned,	it's	time	to	admire	the	flames	and	use	the	words	of
emotional	power	to	close	the	agreement.	Multinational	societies	use	celebrities	on	billboards,	because	they	want	you	to	want	their	product.	The	prospects	must	desire	your	product	before	they	will	buy	it.	Use	testimonials,	repayment	guarantees	and	free	shipping	for	the	consumer	channel	Want	your	product.	4.	Action:	After	generating	interest	and
desire,	it	should	be	easy	to	close	the	sale	with	only	a	boost.	In	terms	of	your	destination	page,	this	means	lifting	them	with	a	call	to	action	now,	giving	a	deadline,	creating	scarce,	cutting	the	price	or	give	a	bonus	package.	You	want	to	start	the	Opt-in	process	here	and	complete	a	subscription	form.	Free	trial	periods	work	well	for	the	software:	Step	3:
The	color	psychology	The	right	colors	will	improve	the	conversions	of	the	target	page.	The	psychology	of	color	tells	us	that	you	will	feel	anxious	in	a	painted	yellow	room	and	peaceful	in	a	painted	blue.	Color	psychology	also	works	online,	such	as	the	Logo	Company	graph	~	on	how	colors	affect	buying	decisions	show:	in	a	research	study	entitled,	Ã	¢
â,¬	"The	impact	of	color	on	marketing",	researchers	They	discovered	that	up	to	90%	of	the	consumer	the	decisions	on	particular	products	are	colored.	Here	are	some	key	areas	to	think	about.	Background	color:	if	your	background	color	is	wrong,	your	page	has	not	even	converts.	When	using	a	solid	color	on	your	destination	page	background,	make
sure	it	is	not	interfered	with	the	text.	And,	if	it's	a	deep	color,	make	sure	the	text	contrasts	well.	The	instruments	of	the	mind	have	a	lot	on	the	destination	page,	but	uses	a	background	color	(the	image	of	the	blue	sky)	that	focuses	your	attention	on	text	boxes	and	tools.	Milani	cosmetics	use	a	black	background	and	a	light	text,	stirring	the	color	of	the
text	with	the	image	in	effective.	On	the	other	hand,	you	can	adopt	a	minimalist	design	for	your	destination	page	and	just	create	white	in	a	simple	way.	I	was	successful	with	white	backgrounds,	especially	on	CRAYEGGÃ	¢	and	therefore	has	the	average	copyblogger.	Color	of	the	link:	I	will	need	to	agree	with	Peep	Laja,	conversion	founder	XL	that	"is	not
the	best	color	to	increase	the	conversion."	Connect	from	your	destination	page,	especially	when	you	want	to	make	a	special	goal	(such	as	capturing	Lead	E-	mail)	is	not	a	good	practice.	But	if	you	plan	to	connect,	start	with	the	web	convention	of	the	use	of	blue	for	emphasized	underlined	(and	brown	for	links	followed).	Note:	feel	free	to	be	creative	with
your	destination	page.	If	the	red	links	work	for	you,	use	them.	If	the	green	connections	are	performed	more,	use	those.	Call-to-Action	Colors:	I	think	the	color	of	your	CTA	can	inspire	people	to	click	or	discourage	them.	A	lot	of	conversion	rate	experts	have	conducted	in-depth	research	on	the	best	way	to	place,	write	and	use	calls-to-action.	Personally	I
like	this	guide:	which	color	converts	the	best,	with	XL	conversion.	In	choosing	colors	for	calls	to	action,	it	considers	what	is	every	color	and	how	consumers	will	perceive	them.	For	example,	pink	is	symbolic	with	unconditional	love.	The	brands	often	use	this	color	to	hit	women,	as	it	is	seen	as	a	more	feminine.	Orange	radiates	warmth	and	happiness.
Below,	Mingle2	uses	orange	to	send	that	thin	message.	If	they	don't	turn	to	females	and	are	not	in	the	field	of	appointments,	you	should	still	use	pink	or	orange	on	your	call-to-action?	Of	course	you	should.	Blue	is	the	color	of	trust	and	peace.	If	you	sell	digital	articles,	such	as	eBooks,	software,	plugins	and	themes,	blue	will	probably	help	build	trust
and	loyalty	among	customers.	Several	online	payment	traders	use	blue	for	their	action	call	buttons,	because	they	want	to	give	end	users	(customers)	peace	of	mind	by	improving	the	user	experience	and	increase	consumers	jumping	in	the	Opt-in	process	.	Bottom	Line:	Do	not	believe	those	who	tell	you	that	a	particular	color	is	the	best	choice	for	action
call	buttons.	Remember	that	every	industry	and	marketing	campaign	is	different;	Test	and	measure	to	find	the	right	ones	for	you.	Finally,	you	must	be	aware	of	mobile	users.	I	can't	tell	you	how	discouraging	it	is	to	visit	an	online	store	on	my	tablet,	just	to	find	out	that	the	call-to-action	button	overlaps	prices.	Obviously,	I	don't	attack	me.	Make	your
call-to-action	buttons	for	Mobile-Friendly.	Step	4:	How	to	increase	the	conversion	rate	of	the	target	page	with	the	right	approach,	you	can	increase	the	conversion	rate	of	134%	-	or	even	more!	There	are	simple	ways	to	optimize	copy	and	call-to-action	buttons	to	produce	the	best	results.	Use	k.i.s.s.s.	Principle:	According	to	Princeton	University,	K.i.s.s.
Stands	for	Ã	¢	â,¬	"simple,	stupid,	in	kiss	marketing,	this	is	everything	to	stay	on	the	topic	on	your	destination	page.	People's	attention	is	short,	so	you	have	to	capture	their	attention	and	design	them	quickly	jon	Morrow	uses	KISSS	principle	in	its	guest	blogs	course.	This	helped	him	generate	over	$	100,000	/	month	in	2014.	Do	you	know	how	to	apply
Kissss	principle	to	your	landing	gield	and	increase	your	conversion	rate?	Use	a	title	Bold	and	captivating	to	explain	the	benefits	that	people	are	gaining.	List	3	Ã	¢	â,¬	"5	Main	benefits	of	your	product	/	service,	using	list	points.	Add	a	simple	visual	focus	on	the	left	side	of	your	destination	page,	just	like	Jon.	Make	sure	the	call	call	button	is	based
perfectly	with	your	background.	Note:	You	can	use	both	call	buttons	to	action	and	text	links	on	the	destination	page.	Place	the	text	link	under	the	button,	as	in	the	screenshot	above.	CTA	styles	that	work:	there	are	several	incredible	cases	studies	on	successful-action	calls.	I	want	to	share	a	couple	of	these	with	you.	Wedbuddy	has	achieved	a	73%
increase	in	test	records	by	making	some	changes	to	their	homepage.	They	removed	the	word	Ã	¢	â,¬	Å	"freeÃ	¢	â,¬	from	the	text	before	the	call	call	button.	Then,	they	customized	the	call	call	button.	They	changed	the	default	value	(starts	the	Free	trial)	to	Ã	¢	â,¬	"I	want	to	try	it."	As	a	result	of	these	changes,	they	got	more	clicks	on	the	button	and
increased	73%	recordings.	Lesson:	Changing	the	formulation	on	the	call	buttons	to	action	can	increase	The	conversion	rate.	And,	Ã	¢	â,¬	"GreeÃ	¢	â,¬	does	not	work	for	all	products.	OpenOffice,	an	office	productivity	suite,	has	just	celebrated	100	million	downloads.	Note	that	they	have	two	cta	and	that	the	fact	is	to	be	emphasized	Free	version.	If	you
want	to	learn	more	about	the	call-to-action	buttons,	the	psychology	behind	the	positioning	and	even	the	right	words	to	use,	check	out	100	conversion	optimization	case	studies	on	Kissmetrics.	Conclusion	The	destination	pages	work,	but	the	rules	are	not	set	in	stone.	As	always,	I	recommend	testing	several	projects	of	landing	pages	and	call-to-action
buttons	to	see	which	one	works	best	for	your	market.	Here	are	four	guides	to	help	you	search	for	A	/	B	tests:	did	you	use	destination	pages	to	acquire	leads	and	sell	products?	See	how	my	agency	can	guide	enormous	quantities	of	traffic	on	your	SEO	website	-	unlock	huge	quantities	of	SEO	traffic.	See	real	results.	Content	Marketing	-	Our	team	creates
epic	content	that	will	be	shared,	get	links	and	attract	traffic.	Average	for	a	fee	-	effective	payment	strategies	with	transparent	ROI.	Book	a	call	call	
pages	to	doc	conversion.	words	to	pages	conversion.	manuscript	pages	to	book	pages	conversion.	gb	to	pages	conversion.	how	to	optimize	landing	pages	for	conversion.	pages	to	pdf	online	conversion.	pages	to	docx	conversion	online.	characters	to	pages	conversion
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